
Program walk-through

Annotated version of part two 
of the eight-part course.  



What is this course?

It is called the AtFirstSite course and has 
been developed by policy organization IFFOR.

The course was created in response to 
enormous demand from teachers, children 
and parents for an educational resource that 
tackles the difficult topic of sexual content 
and its prevalence online.

Children are seeing - and even creating - 
sexual material much earlier in their lives, 
and they are doing so easily and more 
frequently than any previous generation.  

This course aims to give children starting 
secondary school (ages 11-14) the tools they 
need to make sense of this societal change. 

The goal is to help children think for 
themselves and given them an early, solid 
foundation to build on in later life.



Explanation

Each part of the eight-part AtFirstSite 
program comprises three things:

  •  Presentation (PPT file)
  •  Teacher’s Notes (PDF file)
  •  Worksheets (PDF file)

The presentation guides the lesson and is 
shown to students; the Teacher’s Notes walk 
the teacher through the presentation with 
extensive notes, links and suggestions; and 
the worksheets are a teaching aide.

In this Program Walk-Through of part two of 
the course, we have combined all three 
components side-by-side, as well as added 
extra notes to help provide an overview.

  

This is a note box. It provides 
additional context or information 
on the course itself 
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The Media and Body Image

  Approx. 45 minutes 

  Whiteboard, Post-it notes, internet connection,  
  audio/visual, related worksheets

Activity overview:
This activity, and the following activity in Part 3, 
encourages learners to reflect on what they see online 
and how it affects the view of their own body as well as 
other people’s bodies.  

It explores the dynamic of how men and women are 
portrayed differently and how the male and female form 
is used to sell products. It also looks at the issue of 
doctoring and changing images online so that they are 
deemed perfect.

Part Two: 
The impact of sexual content 

online
Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
ES-sell-Attractive-men-women-ads-affect-capacity-rational-thought
.html

  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.

  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
  the other side of the room 
  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard

Teacher’s Notes 
first page
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  Objectives:
  •  Understand how the different sexes are   
  portrayed in the media (online)
  •  Debate and discuss how men and women   
  are treated differently 
  •  Recognise that the portrayal of both sexes in  
  the media might not be representative of real life  
  •  Understand images and pictures can be   
  changed to portray what we deem as perfection

  Activity outcomes:
  •  Students have a better understanding of how  
  body image is portrayed online
  •  Recognise how it might make them feel
  •  They can feel ok about their own body 

Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
ES-sell-Attractive-men-women-ads-affect-capacity-rational-thought
.html

  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.

  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
  the other side of the room 
  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard

We’ve kept the Teacher’s Notes numbering
in place through this document - so page 
numbers will skip at times
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Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
ES-sell-Attractive-men-women-ads-affect-capacity-rational-thought
.html

  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.

Sexual content online appears in 
may different ways. The young 
people in our survey said they saw 
sexual content in the following 
places:

• Chat sites like Snapchat, Omegle
• Porn sites, both free and charged-for; sometimes 
friends sign them up
• Pop-ups on game sites; showing naked women  
• YouTube: if you click on the wrong link  
• Celebrities like Miley Cyrus, Rihanna 
• Dating apps such as Tinder
• Download and file-sharing websites
• Photo sharing sites such as Instagram

  Activity Method:
  •  In groups, get the learners to brainstorm   
  where they see sexual or sexualised content in  
  adverts (refer to differences highlighted in Part 1)
  •  Encourage them to identify different types of  
  media e.g. internet, TV and magazines 

  Resources:
  Whiteboard

Slide 1: 
It’s all about sex

  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
  the other side of the room 
  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard



It’s all about 

sex?

01

Think of as many adverts as possible that use 
sexual content to sell products

Above is the related slide. Slides 
are provided in a Powerpoint file.

References to specific social
media sites and/or celebrities in
teacher’s notes will be continually 
updated - and so kept relevant - 
through the AtFirstSite website. 

Part 1 looked at the difference 
between sexual and sexualized 
content - an important distinction 
for children to grasp.
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Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
ES-sell-Attractive-men-women-ads-affect-capacity-rational-thought
.html

  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.

Slide 2: 
How do companies use males and 

females in their adverts

  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
  the other side of the room 
  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard

1

1
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Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
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  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.

  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
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  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard

Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image

The course frequently adopts a 
guided-discussion approach so 
students can address issues at 
their own pace and within their 
own context and culture. 
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How do companies
use males and females 

in their adverts

© Mark Large

There are often new, culturally 
relevant advertisements that will 
make the same point but have 
greater timeliness (and so offer 
improved student attention). 

We will update materials online 
as these arrive, but we also 
encourage teachers to edit the 
presentation Powerpoint file to 
add anything of current interest.



Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
ES-sell-Attractive-men-women-ads-affect-capacity-rational-thought
.html

  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.
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This slide illustrates the learning 
outcomes.

They can be adjusted to suit your 
audience, and you can choose to 
either show or not show them. 

  Resources:
  Whiteboard

Slide 3: 
Learning outcomes 

  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
  the other side of the room 
  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard

Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image
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Extending
Learning Outcome:
Explain how the media 
distorts the public 
opinion about body 
image. Discuss how you 
could change the way 
the media portrays 
body image.

Learning Outcome:
Suggest how the media 
can influence young 
people to feel about 
their own body. 
Describe why it can be 
difficult to have a body 
like a celebrity.

Learning Outcome:
Know the role of male 
and female bodies in 
the media.

Secure Developing

Below is the relevant slide. 



Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
ES-sell-Attractive-men-women-ads-affect-capacity-rational-thought
.html

  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.

07

This slide illustrates the learning 
outcomes.

They can be adjusted to suit your 
audience, and you can choose to 
either show or not show them. 

  Resources:
  Whiteboard

  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
  the other side of the room 
  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard

Slide 4: 
What do you think body image is?

Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image

2

3

http://www.bbc.co.uk/programmes/articles/
5Srg3zwxc8cbsCK2JKjn1pV/body-image

3

2

http://www.sirc.org/publik/mirror.html



Women and men are used very 
differently in adverts. There have 
been several studies about how our 
rational thought is affected when we 
see someone “attractive” in an ad 
and the effect this has on us. 

Using seduction rather than facts and figures is said to 
have more of an impulse effect on our brain, enticing us 
more into buying something.

Encourage the learners to think about the impact this 
may have on their own relationships with their peers.

http://www.dailymail.co.uk/sciencetech/article-2040218/Sex-DO
ES-sell-Attractive-men-women-ads-affect-capacity-rational-thought
.html

  Activity: 
  Note: We have used recent examples in the   
  slides but feel free to replace them with    
  something that may be more current or relevant  
  to your class.
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  •  Ask the learners to review the images in the  
  presentation
  •  Do they think that the way men and women  
  are portrayed in adverts affects how their view  
  their friends/peers/brothers/sisters?
  •  If they agree ask them to stand at one side of  
  the room. If they disagree ask them to stand at  
  the other side of the room 
  •  Use random questioning to get them to   
  discuss why, e.g. how does it make them feel   
  about their male/female friends
 
  Resources:
  Whiteboard

Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image
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Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image
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Worksheet 1:

What is body image? How 
would you define body image?
Think about things like:
 • Is it your own definition of yourself (what they 
 see) that defines it?
 • Is it what others see, if so who?
 • Is it a positive or a negative thing and how does it  
 affect how you see yourself

Write in the box below what you think body image is...

Part 2
Media and Body image

Worksheet below. Teachers can 
print out as many copies as 
needed and hand out to students.



Discuss with a partner to 
come up with a definition. 
Be ready to share.

What do you think 

body image is?

04

Getting children to understand 
and reflect on body image is the 
key aim of this lesson.

It is also something that the rest 
of course builds on as we 
explore the power of advertising 
and celebrity images, as well as 
recognising the difference 
between reality and fantasy.
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Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image

Men and women are often 
portrayed very differently in the 
media. Women are used to sell 
products: pretty, sexy women in 
particular. This is not exclusive to 

women: attractive men are also increasingly being used 
to sell products. 

  Activity: 
  •  Annotate the worksheet 
  •  Compare and contrast the things that    
  girls/women don’t like compared to the things  
  boys/men don’t like. What are the differences   
  and similarities and why do they think that is? 
  •  Show the film 11 facts about body image   
  (approx. 4 mins)

  Resources:
  •  Whiteboard
  •  Worksheet: Annotate the body
  •  Online video

Slide 5: 
Annotate the body

4

5

http://www.bbc.co.uk/news/magazine-20554942
https://www.youtube.com/watch?v=31Ajvix6DXs

4

5



As well as the worksheet (below), 
we include a link to a relevant and 
related video about body image.

02

Worksheet 2:

Annotate the body
Circle the areas that you think boys/girls are unhappy 
about:

Part 2
Media and Body image
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Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image

Slide 6: 
How has body image 

changed over time?

Society’s view of what is attractive 
has changed significantly over time. 
The slide provides a few examples. 

Ask the learners to consider what 
they think the definition of beauty 

is now and what they think it will be in future.

Recent discussions have centered on adverts portraying 
women and perfect bodies. One example was an ad 
asking ‘Are you beach body ready?’     The ad promoted 
weight loss products, prompting health concerns.

  Activity: 
  •  Ask learners to look at slides
  •  How has body image has changed over time? 
  •  Get them to reflect on what we think the   
  perfect body is today 

  Resources:
  Whiteboard

6

http://www.theguardian.com/media/2015/apr/29/beach-body
-ready-ad-faces-formal-inquiry-as-campaign-sparks-outrage

6



Are any of these an 
ideal body? Or is the 
way we look affected by 
societies expectations?
Who chooses what is 
perfect?

1600s 1890 1920s

1960s 1970s 1990s

1950s

06

How has the view of 
body image changed

over the years?

The next lesson - part three - 
includes a number of 
before-and-after shots showing 
how current celebrities’ images 
have been touched-up and 
made more beautiful. 

In this slide, we provide some 
historical context to beauty and 
body image.
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Body image is often defined by 
what others think about us; how 
we define ourselves can be defined 
by what we see. 

Lots of people are unhappy with aspects of their body 
but increasingly younger children are becoming 
focussed on their body image. Children and young 
people are strongly influenced by what they see and 
when it comes to body image, that is often images and 
pictures of perfect bodies.

Recent stats noted that over half of girls and a third of 
boys admit to trying to change their body shape.  

Negative body image is often not just about vanity but 
low self esteem: something that can be especially 
pertinent to teenagers.

The Social Issues Research Centre (SIRC) looked into the 
issue of body image. Their research found that 

attractive people actually had more advantages in our 
society including:

  •  attractive children are often more popular with  
  classmates and teachers
  •  they can often get jobs easier and have higher  
  salaries
  •  the ‘bias’ for beauty operates in almost all   
  social situations
  •  we also often associate beautiful with good –  
  e.g. the beautiful princess 

Beauty and definitions of it are not a new phenomena 
they have existed in different forms for time immemorial 
but we are bombarded with images because of 
technology.  Beauty has almost become uniform.  
Sometimes because of the levels of exposure that we 
have we can think that exceptional good looks are 
common place and therefore aspirations can be 
distorted.

For more information on body image and 
self-esteem, we recommend:
http://www.thesite.org/mental-health/body-image-and-self-esteem
  
  

  Activity:  
  •  Using the worksheet ask learners to complete  
  what they think body image is
  •  What do they see/what do others see? Is that  
  how they define body image? How is it defined?
  •  Discuss with them the complexities of body   
  image, including how they see themselves and  
  how others see them
  •  Ask how frequently they see images of the   
  ‘perfect body’ and what they think perfect  is
  •  Ask how they think this affects their view of   
  their friends and peers, and their brothers and  
  sisters
  •  Are there healthier ways to view themselves  
  and their own physical, mental or emotional   
  characteristics?

  Resources:
  •  Whiteboard 
  •  Worksheet: Media and body image

Society’s view of what is attractive 
has changed significantly over time. 
The slide provides a few examples. 

Ask the learners to consider what 
they think the definition of beauty 

is now and what they think it will be in future.

Recent discussions have centered on adverts portraying 
women and perfect bodies. One example was an ad 
asking ‘Are you beach body ready?’     The ad promoted 
weight loss products, prompting health concerns.

  Activity: 
  •  Ask learners to look at slides
  •  How has body image has changed over time? 
  •  Get them to reflect on what we think the   
  perfect body is today 

  Resources:
  Whiteboard

Recently there has been concern 
over how children suffer from low 
self-esteem tied to body image.  
They are now  numerous activities 
and support for parents/teachers to 
help them help their children. One 

good example is a “self-esteem campaign” led by Dove, a 
maker of soaps and skin products.  

  Activity Method: 
  •  Play the clip in the slide (approx. 1 minute) 
  •  Ask the learners to reflect on who they think is  
  most vulnerable to the influences of the media:   
  male or female? Young or old? Encourage    
  them to explain why 

  Resources:
  •  Whiteboard
  •  Online video 

Slide 7 & 8: 
What children see everyday

7

 http://www.dove.co.uk/en/Our-Mission/
 Dove-Self-Esteem-Project-Get-Involved/default.aspx
7



What children see 

everyday!

07

What are the consequences of these images 
on our young children?

1960s 1970-80s 90s-2000s

With these two slides (the 
second clicks through through to 
a video about self-esteem), we 
connect what students have 
been thinking and learning 
about so far in this lesson to 
their own lives - how what they 
see impact how they see 
themselves, and others. And 
often not in a good way.
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Using current shots of celebrities 
either paste them into the 
presentation or get the learners to 
look through magazines.

Try to use online example if you can 
e.g. when Kim Kardashian broke the internet.      
 
  Activity Method:   
  •  Play some music and get the learners to move  
  around the room spotting the celebrities (this  
  can either be done in the presentation or by   
  using cut-outs from magazines)
  •  Ask them to note what type of advert it    
  is and what is it promoting 
  •  Ask them to note down what body parts are  
  being using to promote the product/event 
  •  What are the differences between how men  
  and how women are portrayed?

  Resources:
  •  Music
  •  Pictures of celebrity advertisements

Slide 9: 
Spot the celebrity

8

http://www.theguardian.com/lifeandstyle/2014/dec/17/
kim-kardashian-butt-break-the-internet-paper-magazine

8



09

You have until the music 
stops to move around the 
room, spot the celebrity and 
the purpose of the picture, is 
it an advert, publicity 
campaign, event.

Make a note of body parts for 
each celebrity that are on 
show.

Spot the

celebrity!

Enough sitting at desks - it’s time 
to get students up and moving 
and learning while having fun. 

Here’s another opportunity for 
teachers to make things directly 
relevant by using cuttings from 
recent magazines to illustrate 
and reinforcing the points made 
earlier in the lesson. 
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Young people - and adults - often 
feel under pressure to move 
themselves closer to some ideal of 
the “perfect body”. But does that 
ideal even exist?

In 2014, the magazine Glamour conducted a survey 
about what men and women think are the perfect 
bodies. Unsurprisingly they found that what men 
like/want and what women like/want are two very 
different things (and of course vary widely within the 
sexes too).

  Activity Method: 
  •  Use the slide to show what men and women  
  want in the perfect body
  •  Ask the learners to consider if the bodies on  
  the slides are their ideals and why 

  Resources:
  Whiteboard

Slide 10: 
The ideal body

http://www.glamourmagazine.co.uk/news/features/
2014/04/see-what-men-and-women-think-is-the-perfect-body

9

9
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Why does society feel the need
to chop and change people to make a 

perfect person?

Would you consider any of these your ideal?

The perfect female 
body... according 

to women

The perfect 
female body... 

according to men

The perfect male 
body... according 

to women

The perfect male 
body... according 

to men

The goal with this slide - and 
with much of the course overall - 
is to help students recognise 
that different people have 
different perceptions and to tie it 
back to their own reality. 
Exercises encourage them to 
discover what is right for them 
and to have confidence in that 
assessment. 
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  Activity Method: 
  •  Bring the activity to a close 
and reassure the learners that you 
will be continuing to explore the 
topic in the next part of the 
programme.  Looking at the impact 

and the positive campaigns that exist. 

  Resources:
  Whiteboard

Slide 11: 
Next steps



This document covers part two of the eight-part 
program, a lesson focussed on the issue of body image. 

The other parts are designed similarly, each building a 
central idea through real-world examples and then 
encouraging discussion and understanding of that idea.

Other parts and other lessons

The first third of the program establishes the ideas of 
sexual and sexualized content, and body image, and ties 
them both to the outside world and the individual. 

The rest of the course does three things: first, provide 
tools for students to protect themselves and their 
images online; second, address real-world sexual 
interactions and draw a distinction between them and 
idealised versions they may see online; and lastly, help 
students understand the broader societal interest and 
concerns over sexual content. 

For more information: atfirstsite.org

Course 

overview


